                                                            VINOD KUMAR
  Mobile No - +91-6364578294
  Email - 1985.vinkumar@gmail.com
                                                    Status – Married
MY CAREER OBJECTIVE

I believe, I have ability to do creative things and a great deal of interest in the field of SEM, Amazon PPC and paid social media marketing, I wish to make a successful career in Paid Digital Marketing for which, I think I have the right kind of required experience, aptitude and attitude. I am confidence of being successful in this field if given a proper chance to do so.
Professional Experience Summary

Overall Experience – 12.5+ Years

SEM (PPC) Experience – 12+ Years

Facebook Ads Manager – 4 Years
LinkedIn Ads Manager – 3 Months

Twitter Ads Manager - 5 Months
Amazon PPC – 1.7 Years
SEO – 1.5 Years
Google Ads (Google Ads Certified (Search, shopping, display, video and analytics)
· Search ads
· Search ads360 - 2 years experience
· Advanced bidding

· Advanced automatic reporting
· Google data studio - 1 year experience
· Display text, banner and video ads
· Discovery ads campaigns/Demand Generation (Youtube, Gmail and Discover)
· Standard display ad campaigns
· You Tube Video ad campaign

· You Tube Video action campaign (For conversions)
· Google Tag Manager

· Code installation

· Conversion tracking

· Google analytics

· Events creation like button clicks tracking

· Account Review, account structure review, keywords review, ads review

· Account recommendations

· Local campaigns to send customers to physical stores
· Shopping ads
· Standard shopping campaign
· Performance Max Campaign

· Dynamic Remarketing Campaign

· Google merchant center
· Negatives from search terms

· Ongoing optimization and advanced account optimization
· Remarketing display ads & Search ads
·  Dynamic search ads
· Use of SEMRUSH & Spyfu paid tool
· Hotjar

· Shopify
Google Display Ads
· Text ads, banner ads & video ads (You Tube campaigns)
· Campaign type


· Standard display campaign

· You tube campaign

· Targeting Options
· Contextual targeting

· Interest & Topics based targeting

· Demographics

· Remarketing

· Automated & managed placement targeting
· Custom audiences
· Audience Targeting

· Custom intent (option to add keyword) Influence consideration

· In market Audience More likely to purchase

· Affinity Brand awareness (Target based on interest)
· Custom Affinity - Allow you to create your own affinity audience by interest keywords, URLs and apps.
· Similar audience Reach new users with similar interests

· Combined audience - Combination of affinity, in-market audience
· Custom audience - Who have purchase intentions or who searched for specific terms (You can select category or you can add keywords and recommended to get lower CPA)
· Custom match - Reach existing customers based on your CRM data.
· Life events - Reach users when they're in the midst of important life milestones. 
Industries Experience

· Travel (Flights) - 3.5 Years

· Travel (Hotels) - 4 Years

· Health & fitness - 2 Years

· E-commerce – 4.5 Years

· Real Estate - 1 Year

· Education - 1 Year

· Food & Nutrition - 5 Months

· Artists - 5 Months
· Landscape Supplies - 5 Months
· Used Cars - 1 Year
· Bedding & Home Décor – 1 Year
· Luggage – 8 Months

· Pet accessories & supplies (6 months)

· Air purifier products(1 Year)

· Address Plaques for home décor (1.5 years)
· Lead Generation Campaigns (3 Years)

Google Analytics

· Goals creation

· Audience, demographic
· Funnel visualization

· Events
· Properties

· Segments

Bing Ad center

· Search ads, 
· Ongoing optimization

· Negatives from search terms

· Remarketing Search ads

· Display ads

· DSA ads
· Bing Shopping Ads
Facebook/Instagram, LinkedIn, Twitter Paid Ads
· Brand awareness campaign

· Reach, traffic, engagement, lead generation, app installs, video views and conversions campaign

· Boost post
· Campaigns ongoing optimization and monitoring
· Campaign setup for objective brand awareness, traffic, reach and conversions

	· Ongoing Optimization


	
	


· LinkedIn Audience Targeting (locations, custom audiences (companies database, list upload), Job title, industries, companies growth rate, companies size, companies revenue, Job Seniorities, Audience expansion , lookalike, retargeting, education, job experience, education, member interests and member groups etc

· Linkedin Ad Types - Single image ads, Carousel ads, Video ads, Message ads, Document Ads

· Linkedin Ad formats

· Sponsored Content
Reach and engage a professional audience in the LinkedIn feed.
· Sponsored Messaging
Engage your prospects where professional conversations happen.
· Dynamic Ads
Engage prospects with ads automatically personalized to them.
· Text Ads
Self-service ad formats to create campaigns in minutes.
·  Linkedin Objectives

                      Awareness
                      Build your brand and measure impressions.
                      Consideration
                   Get your customers to take action to learn more about your business.
                   Conversion
                   Optimize for lead generation or other actions taken on your website.

Amazon PPC Sponsored Ads
· Sponsored Products, Sponsored Brands, Sponsored Display, Sponsored Video Campaigns setup
· Automated Targeting

· Manual Targeting (ASINS, product category, keywords targeting)
· Products Targeting

· Keywords research through helium keyword tool
· Bid type (Dynamic bids lower only, dynamic bids up and down, fixed bids)

· VCPM and CPC cost type

· Ongoing campaigns optimization and monitoring

· Campaigns strategy and planning creation and execution

· Daily, weekly and monthly performance reporting

· Negatives from search terms report
· Retargeting campaigns
Education Qualifications
2004-2007
S.S.V.P.S College of Engg, Dhule (North Maharashtra University, Jalgaon).

Bachelors of Engineering (B.E) in Computer Engineering 

Percentage of Marks:  59.50%

2001-2004

Govt. Polytechnic College Hamirpur (Technical Board of H.P)

Diploma in Information Technology 

Percentage of Marks:  63.50%

1999-2000(Metric)
Himachal Pradesh Board

Percentage of Marks:  63.15%

Certifications
Google Ads Search Certification
Google Ads Display Certification
Google Analytics Certification

Google Shopping Certification
Amazon Sponsored Ads Certification
Technical Skills

Google Ads PPC, Amazon & Bing Campaign Creation & Optimization
1) Initial site & business analysis
2) Competitor’s site review & analysis
3) Keyword list development
4) Ad creative development
5) Bid management
6) Negative keyword research
7) Website traffic analysis & keyword creation

8)  Good knowledge of reporting & analysis

9)  Worked on various reports

10) Quality score improvements

11) Conversion optimization & tracking

12) Familiar with Google analytics

13) I have undergone optimization training for Google Ads from the account optimizer team of Google India

14) I have undergone policy training for Google Ads from the policy trainer of Google India.

15) I worked on Google search & display network accounts.
16) I have managed My Client Center (MCC) for managing various accounts of clients
17) Maintain CPA as per client requirement.

18) Managed display advertising on Google Ads, Bing ads.
19) Amazon PPC
Companies Details
Adglobal360:
PPC Analyst – September, 18, 2009 to May, 28, 2010
Adglobal360 is partner with Google Ads to help new businesses establish online advertising campaigns and provide customers with related support and services in India.
Adglobal360 is one of the valued partners of Google Ads in India, working on behalf of Google to help advertisers start and optimize their campaigns.

Responsibilities

· Develop, recommend, and execute proposal, account, & campaign strategy.

· Drive full client management and issue resolution.

· Analyze performance of customer's portfolio of paid search marketing campaigns 

· Conduct deep data analysis to inform strategic marketing insights and optimization requirements

· Provide advertisers with deep understanding of vertical and competitive intelligence to help shape marketing strategies

· Provide in-depth consulting services to high spend advertisers

· Recommend on-going creative and pricing strategies to improve Customer results

· Attend client meetings to provide key insights on optimization strategies, Bing ad center training and vertical intelligence.

· Creating, implementing, tracking, analyzing and optimizing paid search campaigns.

· Develop custom monthly reporting deliverables for each client by analyzing website and paid search 

· Responsible for Pay Per Click ad copy creation, keyword research, keyword traffic estimates and analytics analysis.

Fareportal – 12th May, 2010 to 03, October, 2012 – SEM Executive
It’s a travel company in U.S. It’s a big brand in travel industry.

In Fareportal, I handled CheapOstay & Hotelpricer accounts. It’s an in-house company which deals in hotels booking across USA & Canada countries. I was responsible for campaign creation & optimization on Bing and Google. 

·  Creating, implementing, tracking, analyzing and optimizing paid search campaigns.

·  Managed hotels booking accounts in both Google Ads, and MSN Ad center.

· Developed custom monthly reporting by analyzing website and paid search traffic.

· Provided best practices recommendations and consulting to web executive team for PPC specific landing page development and implementation.

· Responsible for Pay Per Click ad copy creation, keyword research, keyword traffic estimates and analytics analysis.

· Responsible for maintaining CPA as per company requirements.

· Lead role in landing page Testing, implementation, multi-variant testing and consulting.

· Developed custom Monthly/Weekly various kinds of reporting deliverables for management.

Netsmartz India Private Limited – 8, October, 2012 – April 26, 2013 – Project Leader
· Designation – Project Manager

· Responsibilities - To manage In house projects of the company on different-2 advertising platforms like Google, Amazon, Ebay, Newsletter marketing etc.
Tripster Private Limited (Travel Company in USA) – 10 May, 2013 – 19 Feb, 2014 – SEM Executive
· Handled In-house project of company
· Developed custom daily, weekly and monthly reporting by analyzing website and paid search traffic.

· Provided best practices recommendations and consulting to web executive team for PPC specific landing page development and implementation.

· Responsible for Pay Per Click ad copy creation, keyword research, keyword traffic estimates and analytics analysis.

· Responsible for maintaining CPA as per company requirements.

· Lead role in landing page testing, implementation, multi-variant testing and consulting.

· Developed custom Monthly/Weekly various kinds of reporting deliverables for management
Travel Unravel Holidays Private Limited (UK & US Travel Company) – 22, Feb, 2014 – 02, March, 2017, Mar, 2017 and Rejoined again 01/09/2017 to 16/02/2018 – Marketing Manager
· Managed Google ads & Bing account for flights (UK & USA Locations)
· Managed Team
· Managed Facebook paid campaign
Theorem India Private Limited - Mysore, Karnataka (Date- 21, June, 2018 to 5, Feb, 2021) SEM Search Specialist
· A Multinational Company (MNC) with registered offices in India (Bangalore, Mysore), USA, UK & Dominican Republic Locations Across Worldwide.
· Joined on 21-06-2018 as SEM Specialist at Mysore, Bangalore, Karnataka Location

· Designation - SEM Search Specialist.
· Managed Clients campaign across search engines - Google Ads, Bing Ad center & Yahoo Gemini advertisement platforms.
· Role & Responsibility - create & setup campaign build, ongoing campaign management, bid management, ad copy optimization, landing page optimizations, analytics, keyword optimization across all popular search engines, reports creation through Search ads360 and Google data studio tools.
· Responsible for delivering daily, and weekly tasks delivery to clients.

· Responsible to handle client’s requests and delivering on time.

· International Clients - Clients across all over the world USA, UK, Dominican Republic etc. Locations.
· Responsible for strategy and planning creation and execution.
· Search Ads 360 & Kenshoo.
Isocrates Private Limited (May, 2021 to September, 2021 5 Months) - Sr. Campaign Manager
· I was responsible for managing Google PPC, SA360, Bing PPC, Facebook PPC, Linkedin PPC and Twitter PPC accounts of clients.
· I was responsible for day over day, week over week and month over month performance report creation and delivery to clients.
· I have worked on the tools like SEMRUSH, SA360.
Aroopa Technologies Private Limited – Chennai (Date of joining – 8, Nov, 2021 to 27,March, 2023) (Google Ads and Amazon Sponsored Ads Certified) - Sr. PPC Manager
· Responsible for managing Amazon PPC, Google Ads PPC, Facebook PPC, and Linkedin PPC accounts for the USA clients.
· Responsible for strategy Development & Execution for clients’ accounts
· Develop high-impact work priorities in support of internal and external goals for client accounts

· Proactively prioritize growth and performance in accounts through product adoption and optimization

· Troubleshoot issues, research causes, and present potential solutions

· Responsible for Performance Monitoring & Optimization
· Daily account monitoring of important account metrics across paid channels such as search, display, shopping, video, and social

· Manage advertising budgets & bidding strategies to achieve desired outcomes

· Responsible for Account Performance Reporting
· Compile and distribute high-quality reports with performance analysis, insights, opportunities, and areas for improvement

· Responsible for Internal & External Communication
· Demonstrate confidence in written & oral communication to the internal team, partners, and clients

· Proactive client relationship management with the goal to position Rocket Clicks as the best value partner by anticipating needs, advancing projects, setting expectations and over delivering

· Conduct impactful client meetings in-person and over the phone
· Responsible for providing suggestion for landing page optimization to get higher conversion rate
· Managed tools like Optmyzer, Adzooma, Opteo, Spyfu, Lucky Orange, Clickcease, Helium for amazon keyword research
· Shopify website and feeds
· Responsible for delivering Google analytics reports for clients

· Responsible for managing retargeting campaigns on Adroll digital marketing platform.

· Projects managed are www.chanasya.com, www.claruscrystal.com, www.ultimatebarkcontrol.com, www.luggageonline.com, www.aroopatech.com
Genie Exports Private Limited – Hyderabad (Date of joining – 21, Sept, 2023 to 27,December, 2023) (Google Ads and Facebook Ads) – Paid Marketing Manager
· Responsible for managing Google Ads PPC, Facebook PPC for the website distacart.com
· Responsible for strategy Development & Execution for the www.distacart.com website
Hashtag Inc Private Limited – Chennai (Date of joining – 4, March, 2024 to present) – Manager Performance Marketing & SEO

· It is a client based company. Company is having clients from India location. 
· My responsibility is to prepare media plans for clients’ accounts on Google ads, Facebook Ads, LinkedIn Ads and Amazon Sponsored Ads advertising platforms.
· I’m responsible for setting up campaigns, optimizing & monitoring client’s campaigns to achieve advertising goals. 
· I am also responsible for managing email marketing for clients’ accounts through Shopify.
· Conduct personal meetings with clients to discuss media plan, account audit, website audit, SEO audit and plan to grow accounts

· Currently, I have been managing accounts from e-commerce industry and lead generation for HR payroll software projects

· Projects Managing – www.elves.in, www.myadrenalin.com,     https://shop.neo.nipponpaint.co.in, www.tamiralife.com
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