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PROFESSIONAL SUMMARY


Experienced Digital Marketing with 3.8 years of experience in Performance Marketing, Google ads, Social media ads, Digital marketing, Seo, Smm, Smo, Sem, Landing Page, Web Analytics and Email marketing automation. Looking for a good career growth in an organization where my talent and knowledge could be best utilized for the benefit of the organization as well as to improve, to meet the demand of new emerging technologies for tomorrow.

WORK EXPERIENCE

August 2023- till now
PPC Specialist ( QS Quacquarelli Symonds)


June2022- August 2023
Sr. Digital Marketing Associate ( Bhanzu Exploring Infinity)

January 2022- May2022
Sr. Digital Marketing Associate (Camdew Ventures)

June 2019- December 2021
Digital Marketing Specialist, Landmark Group (Max Fashion)


TECHNICAL SKILLS

· Planning and implementing PPC campaigns and new PPC activities worldwide for all QS products.
· Day to day PPC account management across Google, Bing, Facebook, Instagram, Linkedin, Quora etc.
· Analysis of performance & optimizing based on established KPIs.
· Take responsibility for improving PPC ad creative, impression share, quality scores, cost per click, cost per conversion.
· Reporting of PPC performance to line manager and senior managers.
· Managing Paid Media Ads (Google, Facebook, Instagram, Media Buying).
· Responsible to maintain and optimizing Bhanzu’s performance campaign.
·  Ensuring the CAC and CPL of campaign are under control.
· Interacting with sales team for getting better campaign optimization.
· Manage an increasing Performance budget, optimize and scale campaigns against tight granular KPIs (Facebook Ads/Google ads/Tiktok).
·  Forecast and budgeting PPC initiatives along with reporting across all Ads medium.
· Generating leads from various online sources for some good Clients of Real estate & educational institute.  (DLF, Royal Palm, SREC, Vriksha and ziya & Sreevatsa Kailash).
· Increase 4x sale of Ecommerce ( Trigger Jeans).
· Increase 5.5x sale of Max fashion.
· Maintain all research documents for the department, including online, mobile web and app analytics.
· Drive online marketing initiatives to deliver targeted KPI's through paid advertising, search optimization, content marketing, paid advertising, affiliate program. Also drive viral marketing campaigns on social media web sites.
· Overseeing PPC campaigns and monitor ROI Scores from conversions received.
· Generate and interpret reports using digital media analytics in google data studio.
· Utilize Google analytics to track visitors flow and interaction throughout the company website.
· Providing analysis and insight regarding various online tools such as the site search, mobile site.
· Evaluate areas for improvement and develop recommendations for increased online optimization.
· Responsibilities included creating online marketing strategies and developing digital advertising campaigns using Google’s keyword and auction-based pay-per click platform. Selecting appropriate words or phrases per business type, determining appropriate bids for ads to appear on Google’s search and search partner’s network and Google’s display network, optimizing and improving the performance of the online campaigns based on data and reports analysis.
· Understand search analytics to advice content creators on various enhancement strategies for performance on Google, Instagram, Facebook, Twitter, Pinterest and company websites.
· Wrote articles and social media content using SEO best Practices.
· Doing Email marketing automation.
· Landing page creation using various digital marketing tools.
· Planning and execution of SEO, SEM, social media, search advertising, display advertising and video advertising.
· Worked with a team to build paid campaigns for social media.
· Creating, building and maintaining a social media presence.
· Measuring and reporting on performance of all campaigns in relation to ROI and KPI.
· Drive Content creation and copywriting activities.
· Optimizing user funnels and instrument-specific customer conversion points.
· Using CMS (Word press, Adobe express manager) to maximize online digital marketing opportunities.
· Using analytics to evaluate end-to-end customer experience from multiple online channels, customer touchpoints, and social media platforms.
· Research new strategies of content creations to suit specific target audiences.
· Responsible for copywriting and ensuring all content is SEO optimized.
· Creating Banner using Photoshop, HTML & Canva.






PROJECTS UNDERTAKEN

I was working as a Sr. Digital Marketing Associates in Camdew Ventures. My job role is Performance Marketing, through that I can generate lead for Real estate company and Educational Institute. I applied some of my trick on these brands like Trigger jeans, honey and beauty and k7 antivirus for increase their revenue to 4x for all.


       I was working as a digital marketer specialist in Landmark Group (Max Fashion). My job role was to drive organic and paid traffic & lead generation using SEO, social media & Analytics. Also, creating google ads and google shopping campaign for paid promotion & in email marketing automation tool (Infusionsoft & send in blue). Knowledge of creating landing pages, Email templets, email nurture campaign, social media banners using HTML, Photoshop & various other digital marketing tools. Used SEMrush, ubersuggest and google keyword planner for keyword analysis and competitors’ analysis. Used hootsuite for socialmedia scheduling.


EDUCATION & TRAINING

· B.Tech. (Mechanical engineering from Biju Patnaik University of Technology, Odisha, 2016 ) with cgpa- 6.9.
· 12th CHSE, Odisha with 66.2% - in 2012.
· 10th From Bahalda High School, Mayurbhanj, Odisha with 58.33% in 2010.

LANGUAGES KNOWN

· English
· Hindi
· Odia





I hereby declare that all the particulars stated above are true to the best of my knowledge and belief.









