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Vangala Teja Reddy
Digital Marketing Professional  
contact

· ppcspecialist1@gmail.com
· +91-9741238158
· Bangalore 

professional skills

· Google AdWords (Search & Display)
· Social Media Advertising
· Email Marketing
· SMS Marketing
· Microsoft Office
· Bing & Gemini(Yahoo)


Expertise
· Campaign creation
· Monitoring and Optimization
· Strategy Development
· Keyword Research
· Traffic Analysis
· Competitor Analysis
Tools
· AdWords Editor
· Google Analytics
· SEM Rush
· Ad Espresso
· Word Stream

Certifications
· Google Ads Search Certification.
· Google Ads Display Certification.
· YouTube
· Google Analytics
Awards
· Received “SAMMAN AWARD” for the reducing the budget cost & increasing ROI by 2% & other Awards
Personal skills
· Quick learner
· Hardworking
· Persistent/Patience
· Positive attitude
EducationalQualification
Post-graduation: - Completed MCA at CBIT, HYD in the year 2008 - 11.





sProfile summary 
Search Engine Marketing Specialist (SEM/SMM) with 7.11 years of experience in planning, implementing and managing companies overall SEM strategy & SMM strategy. Experienced and knowledgeable Search Engine Marketing Specialist with the detailed understanding of Paid Media and hands on experience managing Fundraising Campaigns on Facebook, Google, and other social channels with clear an objective to build Brand Awareness and raise funds. Passion for Search and internet marketing/internet advertising
Achievements
· Since 2015 averagely maintaining ROI 4 to 4.5
· Achieved Google Grants Pro Account.
· We utilize the Google Grants budget for disasters and special days
Area of excellence 
· Driving 70% of website traffic through Paid campaigns by targeting the right keywords and potential audience
· 50% of funds are raised every year through Paid campaigns to the   Team target 
· Targeted Existing donors for renewal and increase retention rates by 65%
· Targeting potential donors by implementing the marketing strategy to acquire new donors
· Implemented the marketing strategy to convert lapsed donors into active donors
· Tracking conversion rates and making improvements to the website it helps us to increase ROI

Roles and rEsponsibilities
· Creating, Implementing, Tracking, Analyzing & Optimizing Campaigns.
· Develop, Recommend, & Execute Proposal, Account, & Campaign Strategy.
· Analyze performance of Customer’s portfolio of Search Marketing Campaigns.
· Responsible for Pay Per Click, keyword research and keyword traffic estimates. 
· Utilize compelling ad copy, Google Ad words editor, Keyword Match types, negative keywords, etc. to identify and correct poor performers.
· Analyze detailed data including CPC, Impressions, CTR and Conversions to reach desired CPA levels, increase ROI.

Professional summary 
· PPC Strategist (July 2021 – Present)
Icelero Technologies Pvt. Ltd. 

· Plan and Execute digital campaigns on Google AdWords, Google Display, Facebook, Instagram, Twitter and LinkedIn with an objective of Brand Awareness, Lead Generation, Conversions, Engagement and Page likes
· Handling day to day activities including budget planning, check search queries, keyword research, implementation, performance review
· Landing page testing, split testing, and optimization to deliver best possible click through rates and conversion rates
· Collect and analyze data, identify trends and insights in order to achieve maximum ROI in paid search and social campaigns
· Track and measure competitive metrics to monitor performance, ROI and engagement and change strategy accordingly
· Handle display network placement lists on AdWords and through other contextual advertising platforms 
· Direct and handle new paid search campaigns, ad groups, and accounts and aid in the creation of paid search marketing initiatives
· Work with web developers and marketing teams to properly implement SEM best practices
· Identified latest digital marketing trends and insights and optimized spend and performance based on the insights
· Monitoring competitor’s ads and websites and create a competitive analysis reports

· Senior SEM Executive (February 2015 – July 2021)
TAPF (The Akshaya Patra Foundation) 

· Plan and Execute digital campaigns on Google AdWords, Google Display, Facebook, Instagram, Twitter and LinkedIn.
· Launch and optimize various PPC campaigns.
· Monitor budget and adjust bids to gain better ROI.
· Oversee accounts on search platforms (e.g. Google AdWords, Bing)
· Increased Brand Awareness in Social Media Marketing
· Be involved in keyword selection and audience targeting.
· Improve ROI for online Branding keywords.
· Create email marketing campaigns to promote products or services.
· Experience with social media analytics tools (such as Facebook Insights, Twitter Analytics, YouTube Analytics, and Google Analytics)
· Track campaign activity through daily pacing reports, weekly analysis reports, and monthly budget allocation reporting
· Knowledge of online business marketing principals (Impressions, clicks, conversions, ROI, Cost per Acquisition).  

Personal Details
· Name			:     V. Teja Reddy
· Languages known		:     English and Telugu.
Declaration
 I hereby declare that the information furnished above is true to the best of my knowledge.
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