Harsha Reddy
Mobile: 9032343835
Email: Harshareddybodeddula@gmail.com


OBJECTIVE :
To work for your company as a Paid Media Analyst and make a positive contribution by fully utilizing my education and experience which will develop me along with the organisation.
SUMMARY :
· Over 3+ years of experience as a Paid Media Analyst.
· Working experience on Ad words Editor.
· Working experience on Facebook, Instagram.
· Exceptional experience in developing advertisingcampaigns.
· Keyword Research by using keyword planner.
· Familiarity with Social Media campaigns,and GoogleAds.
· Ability to forecast project spending pattern.
· Proficient with Microsoft Word, Excel and PowerPointplatforms.
· Monitoring results and analyze key Websitemetrics.
· Optimizing the campaigns to get better conversion rate.
· Ability to provide recommendations and strategies for PPC campaign improvement.


EDUCATION :
BE in Mechanical from SreeVidyanikethan Engineering College.


TECHNICAL SKILLS :
· Search, Display, and VideoNetworks,
· Google Ads, Instagram Ads, Facebook Ads.
· MS Office GoogleDocs,
· Search EngineMarketing.

FUNCTIONAL SKILLS :
· Creating quality and compelling ad copies with targeting keywords within theads.
· Day to day work comprising of monitoring keywords and adsperformance.
· Working experience in both search and display networks and VideoNetworks.
· Analysing the traffic and KPI’s using googleanalytics
· Monitoring the campaigns to analyse key metrics and optimizing to get better conversion rate.

ROLE:Paid Media Analyst


WorkExperience:

My first Working organization is IINFOCOMM IT SERVICES PRIVATE LIMITED  from 2019 after that I enter into the Twins Digital Services India Pvt. Ltd.as a Paid Media Analyst.


RESPONSIBILITIES:
· Improving the keyword relevancy to the ad and landing page so as to increase CTR and qualityscore.
· Analyzingclient’s website and building up a strategy that drives MAXIMUM ROAS to the business.
· Monitoring performance indicators – CTR quality scoreConversions.
· Writing effective and creative ads which improve the click throughrate.
· Identifying the potential and non-potential keywords based on search termsreport.
· Knowledge on ad extensions which helps to increase adrank.
· Optimizing the campaigns to get better conversion rate.
· Creating, Managing & Monitoring of Social Media Campaigns, Google Ads.
· Working on Keyword Match Types
· Analyzing the best Bidding Strategies for Campaigns
· Interacting With clients on Regular basis weekly calls.
· Working of Reports for the clients and explaining the same to client on calls.
· Identifying the Negative keywords and putting in to Negative list.
· Used Ad words Editor to Create Campaigns
· Mostly working on Lead Generation, Brand Awareness, Sales, traffic, Video views etc as a Objective.
· Working With Domestic &International Clients
· Working in Rotational Shifts



Declaration:


I am here by declaring that the information provided above is true to the best of my knowledge and belief.


Harsha Reddy
