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                                            N. Jaya Vaishnavi  
Mobile: +91-8074555159  
E-Mail: -jayavaishnavi7@gmail.com  

Objective
To acquire a position that would make use of my technical skills. I look forward to an exciting and challenging career in an organization that could utilize my abilities, and self-initiatives to the maximum, and provides a better learning environment and personal development.         

Career Summary
Professional Summary of a Search Engine Marketing (Google Ads):   
· Wealth of knowledge in Campaign Setup, Optimization and Analysis.
· Working experience in Search, Display, Video campaigns.
· Experience in Ad words editor, Goole Analytics
· Worked for clients from different part of globe, USA, APAC and Canada.
· Monitoring the campaigns to analyse key metrics and conversion goals.
· Analysing the traffic and KPI’S using Google analytics, SA 360.
· Landing Page optimizations for better CTR and ad relevancy.
· Working on Weekly and Monthly reports. 
·   Analysing the SQR reports for better performance of campaigns.
· Quality checks/ Hygiene checks of the accounts along with the recommendation for better optimizations.
Roles and Responsibilities of a Search Engine Marketing (Google Ads):   
· Expertise in Creating & executing the Google- Ads campaigns.
· Skilled om keyword research based on the requirement.
· Utilize data modeling and bid management tools to maximize the effectiveness of PPC campaigns.
· Working with the Clients for Media plan.
· Generate daily, weekly and monthly client reporting for all those major metrics such as revenue tracking, goals tracking and other paid search initiatives.
· Writing effective and creative ads which leads to improve in CTR.
· Identifying the potential and non-potential keywords based on Search term report.
· Improving the keyword relevancy to the ad and landing page so as to increase CTR and Quality score.
· Knowledge on ad extensions which helps to increase Ad rank.
· Targeting display ads using options like display keywords, topics and Conversions.
· Communication to team and management on project development, timelines and results.
· Configuring the Google analytics tool’s reports deeper to discover the effectiveness of different efforts within one type of campaign.  
· Create a campaign that relies on your brand story.   
· Engage the target audience with innovative, attractive, and creative advertising.   
· Acquisition - Ad campaigns that focus on acquisition are concerned with new customers.   
· Monetization - Campaigns that emphasize monetization generate more revenue from the lead or existing customers.   
· Engagement - campaigns that are preoccupied with engagement can create brand advocates and communities. 
  


Technical Skill Set
· • Facebook Ads • Google Ads • Data Analysis • Google Analytics  
· Content Optimization
· MS Office (MS Excel, MS Word, MS PowerPoint)

Professional Experience                                                                                       
· Working as PPC Analyst in Digital Medha at Hyderabad  from Aug 2020 to till date.
Academic Credentials
· B.Sc. in Fashion and Apparel Design Nitte School of Fashion Technology and Interior design Bangalore, Karnataka 80%   
· Intermediate Narayana Junior College Anantapur, Andhra Pradesh 79.9% First class  

Certifications
· Google ads search   
· Google ads display  

Personal Details
        Fathers Name:               Mr. Suresh Babu  
 	         Date of Birth:               22nd September 2000  
              Languages:               English, Telugu & Kannada   
        Marital Status:              Unmarried  
 	                 Address:               Ashok Nagar, 12/2/738, Anantapur Andhra Pradesh,515001  
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