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Professional Synopsis
Highly effective Digital Marketing expert with over 8.5 years of experience in SEM, SEO and Online Brand Management. Offering an array of skills in digital media solutions, cross-functional collaboration, trend analysis and performance monitoring. Proven ability in addressing all client needs while remaining on schedule and under budget. Track record of success multi-tasking in high stress, dynamic environments.
Core Competencies
	· Online Lead Generation
· Social Media Marketing and Branding
· Audience Targeting
· Ad Creation and Content Strategy
· Campaign Planning and Optimisation
· Account Management
	· Search Engine Optimization
· Keyword Research
· YouTube Video Optimization
· Landing Page Optimization
· Content Strategy




 Major Clients

	Coca Cola | McDonalds | Lybrate | AIMA | Hindware | RedTape | CBRE Residential | Gaursons India | Ace Group 

 Achievements

· Improved 10% ROI for CBRE residential projects
· Achieved 30% keywords on 1st page of Google within a month for Gaursons 
· 20% Organic traffic growth within a month for Gaursons
· Achieved 20% Traffic growth for Coca-Cola within a Quarter
· Generated Organic leads for Gaursons & Lybrate 

Digital Marketing Platforms & Tools used

Google Ads | Facebook Marketing | SEO | SMO |Google Analytics | Google Webmaster | CMS | Screaming Frog | SEMrush 




Experience

Digital Marketing Analyst
Proglogix Research & Development Private Limited (July 2019 – Till date)
Digital Marketing:

· Build, plan and implement the overall digital marketing strategy
· Execute tests, collect and analyze data and results, identify trends and insights in order to achieve maximum ROI in paid search campaigns
· Track, report, and analyze website analytics and PPC initiatives and campaigns
· Monitor competition and provide suggestions for improvement
· Manage campaign expenses, staying on budget, estimating monthly costs and reconciling discrepancies.
· Optimize copy and landing pages for search engine marketing
· Perform ongoing keyword discovery, expansion and optimization
· Research and implement search engine optimization recommendations
· Research and analyze competitor advertising links
· Develop and implement link building strategy
· Work with the development team to ensure SEO best practices are properly implemented on newly developed code
· Work with editorial and marketing teams to drive SEO in content creation and content programming
· Recommend changes to website architecture, content, linking and other factors to improve SEO positions for target keywords.


Digital Marketing Analyst
CBRE South Asia Pvt. Ltd. (Dec 2018 – July 2019)
Digital Marketing:

· Managing (end to end) Ad platforms for CBRE Homes including Google ads, Facebook ads, Instagram ads, twitter ads & LinkedIn ads
· Keywords research and expansion of Google Ads
· Audience Segmentation & define target audience
· Campaign Planning and Ad Creation
· Coordinate with team to generate qualified leads
· Monitoring portal lead with real time feedback
· Managing Google Ads Account & optimization of campaign
· Keywords research and expansion of Google Ads
· Placement Discovery & Testing for Display advertisement
· Audience Segmentation & define target audience
· Campaign Launch
· Account Set up
· Monitor Performance
· Landing Page development
· Ad Creation
· Analysing day to day report of Google Ads
· Optimize campaign to increase ROI and CTR
· Facebook Ad Creation
· Instagram Ad Creation
· Plan, develop and implement our SEO strategy
· Identify key SEO KPIs and Target Audience
· Identify problems and deficiency and implement solutions in a timely manner
· Work with web developers and marketing teams to properly implement SEO best practices
· Manage budgets, strategy and execution for the above campaigns and channels




Digital Marketing Manager
Ads curry Private limited, Noida (June 2014- December 2018)
Online Marketing:
· Handling – PPC Projects (Clicks, Impression and leads based)
· Identify, evaluate and execute on development of new opportunities, vendors, and technologies
· Research on downbeat keyword to sort out unnecessary traffic
· Bid & Budget management
· Use image ads in different sizes maximising the visual appeal of Display campaign
· Add conceptual and remarketing ad groups for generating leads and impression.
· Writing & analysing reports, daily weekly and monthly basis.

Senior SEO Executive
Publicis Groupe, Gurgaon (June 2010-Jun 2014)
· Designed, executed and monitored web marketing plans both on-page and off-page
· Utilized Google Analytics and Google Webmaster Tools to understand visitor behaviour
· Performed keyword research using Google Keyword Planner and other tools & techniques.
· Optimized title, meta tags, keyword density, internal linking, URL optimization, sitemap
· Managed eCommerce/CMS platforms Websites
Education
· MBA (Marketing & Operations) from BPUT
· B.Sc. (IT) from Punjab Technical University
· 3 years Diploma in Information Technology from S.C.T.E & V.T, Odisha
· Computer Hardware & Network Management From CTTC, Odisha
· QTP Certification
